Succeeding in the UK - Here’s How!









www.organicandfairplus.com
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OF+ Consulting  www.organicandfairplus.com

www.soilassociation.org

www.orgfoodfed.com

www.organicfarmers.org.uk

www.defra.gov.uk/foodfarm/growing/organic/index.htm

www.soilassociation.org/Businesses/Marketinformation/tabid/116/Default.aspx

www.whyiloveorganic.co.uk



http://www.organicandfairplus.com/
http://www.soilassociation.org/
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Recognition & Understanding of the
FAIRTRADE Mark 1999 - 2005

1999 2000 2001 2002 2003 2004 2005
1% 12% 12% 16% 20% 19% 20% 24% 25% 33% 39% 42% 50% 51%
Recognition

= % of people who recognize the Fairtrade symbol

Understanding
= % of people who correctly associate the Fairtrade symbol with the phrase "Guarantees a better deal for Third World Source: MORI poll March 2005
farmers".
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protect ecosystems and the people and wildlife
that depend on them by transforming ...”
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*[nnocent
McDonalds
Pret a Manger

*Sainsbury
*Kenco
Liptons

PG tips
*Good Natured
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Rainforest Alliance

Soil Association Ethical Trade

Fairtrade


















www.foodsmatter.com



http://www.foodsmatter.com/







www.lfm.org.uk



http://www.lfm.org.uk/










www.Sslowfood.org.uk



http://www.slowfood.org.uk/
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Sainsburys

making life taste betterm













































Success will always take longer than you think so
be realistic about your expectations!












“Proudly made in Italy to give you a moment
of pleasure.”



5.1 Who Needs It ?



5.2 What is our USP?



5.3 What is our route to market?



5.3 Who knows about it?












outsourced to factory

- outsourced to factory

outsourced to Honeycomb
outsourced to Honeycomb
outsourced to OF+

outsourced to OF+
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